MARKETING COMMUNICATIONS

MAPI VALUES — GLOBAL LEADERS IN OUTCOMES RESEARCH WITH STRATEGIC POSITIONING IN: Value Demonstration and Patient Reported Outcomes Claims

mop

A

www.mapivalues.com e Tel: +1 (617) 720-0001 Fax: +1 (617) 720-0004 OFFICES: Boston ¢ Lyon ® Manchester ® Tokyo  Utrecht

AN ADELPHI GROUP COMPANY

Envision Solutions, LLC

419 Lafayette Street

3rd Floor

New York, NY 10003

212-501-6101

Fax 866-895-7220

Internet www.@envisionsolutionsnow.com

e-mail info@envisionsolutionsnow.com

m Fard Johnmar, Founder/President
fiohnmar@envisionsolutionsnow.com

A full-service healthcare marketing communica-
tions consulting firm. the company’s core compe-
tencies are in the areas of analysis, strategic and
tactical recommendation development, training
and content development.

ePharmaceuticials

a Division of HCPro, Inc.

200 Hoods Lane

PO. Box 1168

Marblehead, MA 01945

781-639-1872

877-437-4276

Fax 751-639-0179

Internet www.epharminc.com
e-mail epharm@hcpro.com

m David Beardsley, General Manager
m Paul Nash, Director, Business Development

ePharmaceuticals and its parent company, HCPro,
create custom publishing programs that allow
clients to leverage an experienced editorial team
with unique subject-matter expertise on behalf of
their brands. Founded in 1986, HCPro develops
original content for healthcare providers —
including nursing home decision makers, physi-
cians, hospitals, residents, nurses, case man-
agers, and health plan decision makers — on the
impact of healthcare compliance, regulations,
reimbursement, and other management issues.
We're able to leverage that expertise and content
archive to create custom, content-rich marketing,
informational, and educational programs for
pharmaceutical and biotech clients. This custom
content can be delivered in any print, electronic,
broadcast, or live format.

Espaiiol Marketing
& Communications, Inc.

108 Turquoise Creek Drive

Cary, NC 27513

919-678-6133

Fax 949-209-3553

Internet www.espanolmarketing.com

e-mail hola@espanolmarketing.com

m Eva A. May, President
eva@espanolmarketing.com

A small, innovative team of Hispanic market
experts dedicated to the creation and implemen-
tation of strategic, successful advertising and
marketing programs in the U.S. Hispanic market.
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i EURO RSCG LIFE x2

Euro RSCG Life x2

200 Madison Avenue

New York, NY 10016

212-251-8800

Fax 212-251-8819

Internet www.eurorscglifex2.com

m Paul Velardi, President, 212-251-2737
paul.velardi@eurorscg.com

m Jeff Hoffman, Managing Director, 212-287-3028
jeff.hoffman@eurorscg.com

m Jo-Anne Callahan, Director, Client Services,
212-251-8833
jo-anne.callahan@eurorscg.com

Euro RSCG Life x2 is a leading healthcare agency
that has successfully applied the principles of
relationship marketing to build better and more
profitable relationships with all critical con-
stituents who impact our clients’ brands. Our pro-
grams are executed through best-in-class
practices: medical education, managed care, digi-
tal and the patient continuum.

Please see our ad on the Agencies
A-L divider

Event Media

7 Century Drive

Suite 302

Parsippany, NJ 07054

973-206-3434

Fax 973-206-9378

Internet www.cmeplanner.com

m Amy L. Clarke, Senior Vice President,
973-206-8950
amy.clarke@ghc.com

m Tom Cooney, Director, Multimedia Strategy,
973-206-8954
tom.cooney @ghc.com

m Jaclyn Feula, Account Manager, 973-206-9067
jaclyn.feula@ghc.com

A portfolio of custom print and online products
designed to extend brand recognition at medical
meetings and drive exhibitor traffic.

EvolLogue

Part of CommonHealth Consumer Group

424 Interpace Parkway

Parsippany, NJ 07054

973-352-2300

Fax 973-352-1270

Internet www.commonhealth.com/evologue

m Meg Walsh, Managing Partner,
CommonHealth/President,
Consumer & E-Business, ext. 2255
mwalsh@commonhealth.com

m Shelagh Brooke, EVP/Chief Strategic Officer,
ext. 4183
sbrooke @commonhealth.com

m Betsy Alvarez, EVP/Director, Client Services,
ext. 4181
balvarez@commonhealth.com
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m Steven Pashkoff, EVP/Chief Creative Officer,
ext. 4199
spashkoff@commonhealth.com

m Mark Kosak, EVP/Chief Creative Officer,
ext. 4242
mkosak@commonhealth.com

m Mark Robinson, Chief Operating Officer,
ext. 4476
mrobinson@commonhealth.com

EvolLogue, part of CommonHealth Consumer
Group, is a full-service consumer marketing
agency. Our mission is to evolve the healthcare
dialogue by impacting and informing the HCP and
patient stakeholders toward a more unified goal of
optimized outcomes. We observe and analyze the
in-office dialogue in order to define the true impact
of a condition on a patient’s life—and drive to
deeper insights. This approach, combined with a
unique perspective on behavior, enables us to
effectively apply proprietary principles of
Motivational Efficacy™ to those insights. As a
result, we are able to develop multichannel com-
munications that encourage patients to create their
own vision of therapy success using meaningful
life markers to validate their positive actions.

Excerpta
clD ica

an Elsevier business

Excerpta Medica

685 Route 202/206

Bridgewater, NJ 08807

908-547-2100

Fax 908-547-2200

Internet www.excerptamedica.com

m Greg Samios, President, 908-547-2080
g.samios@elsevier.com

m Mark Flanick, SVP, Sales, 908-547-2140
m.flanick@elsevier.com

m Natalie Perota, Human Resources Manager,
908-547-2100
n.perota@elsevier.com

Excerpta Medica is a strategic partner in the devel-
opment and implementation of medical education,
medical communications, publication planning, and
online solutions for the healthcare industry. An
experienced team of professionals from healthcare,
pharmaceuticals, medical publishing, and e-market-
ing deliver scientific and creative programming for
satellite symposia, teleconferences, advisory boards,
investigator meetings, slide sets, CME, enduring
materials, and e-media. EM also provides expertise
in strategic publication planning, scientific writing of
congress abstracts, slides, posters, and journal arti-
cles. The EM publications department offers single-
sponsored and rapid, peer-reviewed journals.
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